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Annotatsiya: This thesis highlights the role of digital marketing in the modern economy, in
particular, its importance in attracting sustainable investments and ensuring economic growth. The author
analyzed the main types of digital marketing strategies - such tools as social networks, content marketing,
email marketing, and SEO, revealing their effectiveness in reaching the target audience of companies and
organizations. The thesis examines the measurable nature of digital marketing and the possibilities of its
application in promoting the principles of sustainability. Also, using the example of international brands,
innovative approaches, including AR/VR technologies, Big Data analysis, and how digital marketing
campaigns are adapted to sustainability criteria through interactive content, are presented.
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INTRODUCTION

Digital marketing plays an important role in the modern economy, as it creates new
opportunities for attracting investments and ensuring sustainable development. Digital
marketing strategies, such as social media, email marketing, content marketing, and search
engine optimization (SEO), allow companies and organizations to target their target
audiences more precisely and effectively. This, in turn, plays an important role in
stimulating stable investments in our country.

The first advantage of digital marketing is the ability to quickly and effectively reach a
wide range of the population. Today, most consumers and investors are active on digital
platforms, searching for information about products and services online. Through digital
marketing, companies have the opportunity to promote their brands, showcase their
products, and establish connections with potential investors. This is an important factor in
attracting sustainable investments, as investors often choose companies operating in digital
fields. The second aspect is the measurability of digital marketing. Therefore, companies
can monitor the effectiveness of their campaigns in real time. This allows you to update and
optimize your strategies based on the data. With the help of data collected through digital
marketing, companies can analyze the behavior of their audiences and formulate proposals
in accordance with their needs. As a result, a more targeted approach to attracting
sustainable investments will be implemented. Digital marketing also plays an important
role in promoting the principles of social responsibility and sustainability. Companies can
support innovative solutions to ensure sustainability in their activities and disseminate and
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collect information about this on digital platforms. Such an approach increases confidence
among consumers and investors and increases their interest in sustainable investment
projects[l]. As a result, digital marketing remains an important tool for attracting
investments and ensuring sustainable development in the modern economy. It stimulates
economic growth by creating new opportunities, strengthening connections with the
audience, and promoting the principles of sustainability.

Digital marketing strategies, including social media, content marketing, and email
marketing, play an important role in promoting sustainable investments. With the help of
these methods, companies will be able to develop their brands, attract their target audience,
and promote the principles of sustainable development.

Social networks are one of the most powerful tools of digital marketing. On platforms
such as Facebook, Instagram, Twitter, and LinkedIn, companies have the opportunity to
showcase their products and services, communicate with consumers, and create a brand
image. To promote sustainable investments on social media, companies should create
content that reflects environmentally responsible practices, social projects, and sustainable
development strategies|2]. For example, a company can post stories about its sustainable
production processes or socially responsible initiatives. This increases trust between
potential investors and consumers.

Content marketing is also important in promoting sustainable investments. By
creating high-quality, useful, and educational content, companies can attract their audience
and interest them in their brands. Providing information about sustainability, ecology, and
social responsibility through blogs, articles, infographics, and videos can be of interest to
potential investors. For example, a company can write an article detailing its
environmentally friendly products or create infographics presenting the results of
sustainability research. Such content demonstrates the company's commitment to
sustainable development for consumers and investors.

Email marketing is another effective tool that allows companies to directly reach and
communicate with their clients and potential investors. To promote sustainable
investments, companies can send useful information, news, and offers to their audiences via
email. For example, notifications about successful sustainable development projects or
advice on environmentally responsible practices can be provided. Through email marketing,
as well as through special offers or discounts, it is possible to attract potential investors|3].
In addition, the integrated use of digital marketing strategies is also very important. By
using content published on social networks in email marketing campaigns or promoting
blog posts on social networks, companies can promote their brands to a wider audience. As
a result, digital marketing strategies, including methods of promoting sustainable
investments through social networks, content marketing, and email marketing, allow
companies to develop their brands, attract their audience, and support the principles of
sustainable development. This, in turn, is important for stimulating economic growth.

0 We can understand how digital marketing campaigns developed based on
sustainability criteria affect their effectiveness and innovative approaches with the
following examples:
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0 Companies attract consumers by presenting their products as being made from
environmentally friendly and sustainable sources. For example, the brand 'Patagonia’
conducted a "Don't Buy This Jacket" campaign to demonstrate its sustainability approach,
which calls on consumers to refrain from over-purchasing.

0 Companies create campaigns that include social responsibility. For example, the
"TOMS" brand demonstrates social responsibility by giving a pair of shoes to those in need
for each pair of shoes sold. In digital marketing, this approach is implemented by spreading
it on social networks.

0 Many companies attract consumers by providing sustainability data on their digital
platforms. For example, Unilever created an interactive website that provides detailed
information about the sustainability goals and results of its brands.

0 With the help of AR and VR technologies, companies provide consumers with the
opportunity to view products in a virtual environment. For example, IKEA, through its AR
application, allows users to place furniture in their homes, which promotes sustainable
design and use.

0 Companies analyze big data (Big Data) to increase the effectiveness of digital
marketing campaigns. For example, Coca-Cola personalizes its sustainability campaigns by
analyzing its customers' behavior and creates offers that match consumer interests.

0 Companies interact directly with consumers by creating interactive content on
Instagram, TikTok, and other social networks. For example, the Ben Jerry's brand attracts
an audience by conducting live broadcasts on social networks to discuss sustainability
issues.

Conclusion. Digital marketing strategies have become an important tool for
sustainable development and attracting investments in the modern economy. Companies
can effectively promote their brands through digital platforms, strengthen direct
communication with consumers, and convey the principles of sustainability to the general
public. Innovative technologies, such as AR/VR, Big Data, and interactive content, increase
the effectiveness of digital marketing campaigns and provide competitive advantages for
companies. Thus, digital marketing not only increases economic efficiency, but also plays an
important role in promoting social and environmental responsibility.

Digital marketing campaigns, developed on the basis of sustainability criteria, not
only strengthen consumer relations, but also increase the company's social responsibility.
Innovative approaches make digital marketing strategies more effective and interesting,
which increases the brand's competitiveness.
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