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Annotation. 7his article explores the conceptual foundations for managing
the economic development of entrepreneurial entities within the service sector.
It examines the theoretical frameworks and practical approaches necessary for
effective management in this domain. The study emphasizes the importance of
strategic planning, innovation, and adaptability in fostering growth and
sustainability for businesses in the service industry. Through a comprehensive
review of existing literature and case studies, the article provides insights into
best practices and emerging trends that can enhance the economic performance
of service-oriented enterprises.
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Experiences show that the application of scientific and technical
achievements (STA) across all types of services in the service sector does not
uniformly influence the efficiency of enterprises and organizations. This, in
turn, affects the operational efficiency of service-oriented businesses to a certain
extent. Currently, the implementation of STA in material production sectors is
a key factor in achieving economic efficiency. However, the impact of this factor
on other sectors and industries remains a distinct and pressing issue. For
Iinstance, traditional services such as public catering and household services do
not lend themselves well to standardization and technical equipment. Even if
these services rapidly adopt scientific and technological achievements, they
often depend on consumer preferences, service level, speed, and quality. Lower
levels in these indicators can lead to reduced efficiency of the enterprises.
Therefore, applying modern techniques and technologies, as well as utilizing
information technologies, may not have a significantly positive impact on labor
productivity in these types of services.

Moreover, the high level of employment in the service sector compared to
industrial sectors indicates that labor productivity in service enterprises is
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lower than in other sectors. At the same time, organizing effective management

in the service sector has been extensively studied in comparison to industrial
sectors. This includes focusing on improving societal well-being, enhancing the
innovation in service processes, and developing a high-tech economy.

To elucidate the essence of theoretical and practical approaches, it is
necessary to identify each factor and assess its impact on the economic
development of the region:

1. The first key factor, "operational activity of the enterprise," describes the
enterprise's activities according to its management documentation and aims to
shape a positive financial result of its operations.

2. The evaluation of the impact of the "operational and innovative activity"
factor is based on the following principles:

+ Implementation and improvement of contractual relationships aimed at
regularly regulating financial, technological, and innovative factors that affect
agents and other participants in the process of producing and delivering
services in the region;

* Enhancement of the enterprise’s internal potential through the
expansion, improvement, and modernization of service types based on the
utilization of its own resources;

* Development of management and innovative structures by creating and
implementing services with the use of digital technologies, modern banking
services, the internet, financial and information technologies, and expanding
these functions to ensure the efficiency of the economic entity’s operations.

3. The impact of the "resource" factor on the region’s economic system and
infrastructure must be evaluated in relation to the economic connectivity of the
region, which is largely associated with the increased entrepreneurial activity
of existing entities. As part of the trend of utilizing resources in accordance with
social and economic changes, it is necessary to continuously adjust goals and
diversify existing products and service types, expand their range, and improve
their quality.

It should be noted that the impact of such factors is similar to the
incentivizing function of support mechanisms, which stimulate interest in the
rational use of regional resources and the enhancement of internal potential
under modern conditions. Based on the motivation to meet social demand for
products and services, entrepreneurial entities aim to achieve positive results;
therefore, it is considered appropriate to offer services of this type. This
approach addresses the issue of fulfilling specific regional demands, enhances
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the competitiveness of the region, and provides a basis for the economic
development of the region.

4. The "organizational" factor of the region takes into account the
infrastructure, its internal and external systems, and cluster relationships. It
aids in improving the organization of production, labor, and management, and
in selecting organizational-legal and organizational-economic forms of activity.

To implement this factor, it is necessary to utilize mechanisms such as
budget planning, balanced management systems for enterprises, monitoring
and control, management of pricing parameters and cost structures, and
technologies that determine the current and future potential costs of products.
Establishing parameters that satisfy the interests of structural divisions and
the external environment, improving the internal analytical assessment
structure and format, and ensuring sustainable development serve to enhance
the economic management of the region.
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