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Abstract: This paper investigates the phenomenon of neologisms and new phrases emerging in the
language of youth in Uzbek and English. Social, cultural, and technological advancements - such as the rise
of social media, globalization, and innovative technologies - are shaping the vocabulary and communication
patterns of young people in both linguistic contexts. By analyzing the methods of word formation (such as
affixation, abbreviation, and loanwords) and their sociolinguistic significance, this study highlights the
similarities and differences in how Uzbek and English adapt to contemporary changes.
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AHHOTanust: B danHoll pabome uccsedyemcsi sigeHUe He0102U3M08 U HO8bIX Ppas,
803HUKANOWUX 8 MOI00EHCHOM 53blKE HA Y36eKCKOM U QH2AUlICKOM si3blkax. CoyuasibHble,
Ky/IbmypHble U MeXHO/102uvecKue U3MeHeHUs, makue KAk pocm coyud/abHulx cemel,
2/106a1uU3ayusl U UHHOBAYUOHHbIE MeXHO0102UU, hopMUPYIOM CA08APHbIL 3anac u modeau
obweHus1 Mos00blx At0dell 8 060uUX S13bIKOBbIX KOHMeKkcmax. AHaausupysi memoodbl
c/108000pazosaHusi (makue kak aggukcayus, abbpesuayus u 3auUMCmMeO8aHUsl) U UX
COYUONUHZBUCMUYECKYIO 3HAYUMOCMb, IMO UcC/1ed08aHue noduepkusaem cxodcmea u
pasauyus 8 moM, Kaxk y36ekckull u aHaAutickull 3bIKu adanmupyromcsi K CO8peMeHHbIM
U3MEHEeHUSIM.

KnwueBble C/10Ba: 513blK M0100€x4CU, HE0/102U3Mbl, Y36eKCKUll 513blK, AH2AUUCKUT
A3bIK, 2/106aA1U3AYUS, COYUANbHBIE CeMU.

Language evolves continuously, often reflecting the dynamic social, cultural, and
technological changes of its speakers. Youth language, in particular, is highly adaptive and
innovative, serving as a microcosm for linguistic creativity. The rapid development of social
media, globalization, and technological tools has significantly impacted youth
communication in both Uzbek and English. This paper explores how these factors
contribute to the emergence of new words and phrases among young speakers of both
languages. The study focuses on methods of word formation, such as loanwords,
abbreviations, blending, and affixation, as well as the broader sociolinguistic implications
of these trends.

Neologisms are words or phrases created to express new objects or concepts and have
not yet become a part of the standard lexical inventory. The vocabulary of any language,
compared to its other levels, stands out for its dynamic nature. As a result, the lexicon of a
language is in constant growth and change, continually enriching itself. Specifically, one of
the sources of enrichment for the Uzbek language's vocabulary is neologisms.

According to linguistic theory, neologisms arise in a language through three methods:
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1. Word-formation derivation;

2. Semantic derivation;

3. Borrowing words from other languages.

A distinct group of neologisms consists of lexical and phraseological calques, words
and phrases created based on patterns from other languages. It is important to note that
neologisms are distinctly different from occasionalisms. Some existing lexical units in our
language have become neologisms due to semantic derivation, as they have been assigned
meanings and functions specific to the new era: vazir (minister), vazirlik (ministry), hokim
(governor), hokimlik (governorship), viloyat (region), tuman (district).

[ want to give a list of factors contributing to linguistic innovation with examples.
Social media platforms like Instagram, TikTok and Twitter have become hubs for linguistic
innovation. Neologisms quickly gain traction and spread globally, often bypassing
traditional linguistic barriers. Terms like selfie, direct message and ghosting originated
from online interactions and are now part of everyday communication. Borrowed words
like layk (like), skrinshot (screenshot), and follov (follow) are widely used among Uzbek
youth, reflecting the influence of digital culture.

Globalization facilitates the exchange of cultural and linguistic elements between
communities. English often introduces terms that are adopted into other languages. In
uzbek words such as marketing, startup and freelance are directly borrowed from English.
Foreign-origin words like emoji (Japanese) and deja vu (French) illustrate how
globalization enriches the English lexicon.

Innovative technologies create the need for new terminologies.

Words like app, streaming, and blockchain are now part of everyday usage.

In uzbek similar concepts are adapted with localized terms like ilova (app), jonli efir
(live streaming), and blokcheyn (blockchain).

Youth often develop unique slang to establish social identity and solidarity.

Slang terms can differ significantly based on cultural contexts but share a tendency to
innovate and repurpose existing vocabulary.

Phrases like slay (to do something exceptionally well) or flex (to show oft) originate
from popular culture and social media.

We can use in uzbek youth phrases like gap yo‘q (something outstanding) showcase
linguistic creativity.

Young people often use language as a means of signaling their social identity or group
membership. By creating and using innovative terms, youth groups distinguish themselves
from older generations or mainstream society.

This also allows them to form a sense of belonging and solidarity within their social
circles. Youth language is often characterized by creativity and linguistic play.

Young speakers experiment with language, using wordplay, abbreviations, and humor
to invent new terms.

This creativity fuels the development of neologisms that capture the spirit of the
times. For instance, FOMO (fear of missing out), YOLO (you only live once).
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