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Abstract: This research investigates the linguistic and cultural features of gastronomic terminology
in English and Uzbek. It explores the ways food reflects traditions, values, and lifestyles, emphasizing how
unique cultural contexts shape gastronomic expressions. The study compares traditional Uzbek dishes like
palov and somsa with English dishes such as pie and pudding, highlighting linguistic and cultural differences.
Additionally, the work examines the impact of globalization on the exchange of culinary terms between the
two languages. The findings contribute to the understanding of cross-cultural communication and the role of
food in fostering mutual respect.
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INGLIZ VA O’ZBEK TILLARIDA GASTRONOMIC ATAMALAR TADQIQI

Annotatsiya: Ushbu tadqiqot ingliz va o’zbek tillaridagi gastronomic terminologiyaning lingvistik
va madaniy xususiyatlarini o'rganadi. Unda oziq-ovqat an’analari, qadriyatlar va hayot tarzi, ganday aks
etishini tahlil qilib, gastronomik ifodalarni shakllantirishdagi madaniy kontekstning o’ziga xos jihatlariga
¢'tibor qaratiladi. Tadgiqot palov va somsa kabi o0’zbek taomlarini pie va pudding kabi ingliz taomlari
bilan giyoslaydi hamda lingvistik va madaniy farqlarni ko’rsatadi. Shuningdek, globallashuvning ikki til
orasidagi oshxona atamalarining almashinuvida qanday rol o’ynashi o’rganiladi. Topilmalar
madaniyatlararo muloqotni tushunishga va 0ziq —ovqatning o’zaro hurmatni rivojlantirishdagi ahamiyatni
ochib beradi.

Kalit so zlar: Gastronomik terminologiya, Gastro-tourizm, oshpazlik leksikasi, Taqqoslash tahlili,
Ingliz va Ozbek gastronomiyasi, ozig-ovqat madaniyati, oshpazlik merosi, gastronimik tarjima,
madaniyatlararo muloqot, oshpazlik lingvistikasi, terminologik taqqoslash, oshpazlik, O’zbek oshpazlik
an’analari, Ingliz tilidagi 0ziq-ovqat bilan bog'liq atamalar, gastronomiyaning etnolingvistikasi

WUCCJIEJOBAHHUE TACTPOHOMUWYECKUX TEPMUHOB HA AHTJIMFICKOM U
Y3BEKCKOM A3bIKAX

AHHOTaI.lI/lH: ﬂaHHOG uccsaedosavue usyvaem JiuHezeucmuveckue U Ky/bmypHble
ocobeHHoCMu 2acmp0H0.Mll"l€CKOlj mepmuHosiocuu 8 aH2AUTICKOM Lly36€KCK'O.M A3bIKAX.
I/IcmedyemCﬂ, Kak eda ompax)caem mpaduuuu, UeHHocmu u 06pa3 HCU3HU, C AKUEHMOM HA
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mo, KAaK YHUKAJbHble KyJAbMypHble KOHMeKCcmvl (opMupyrwom 2acmpoHomuyeckue
svlpadceHus. Paboma cpagHugsaem mpaduyuoHHbsle y36eKcKue 61100a, makue Kak n/aos u
coMmca, ¢ aHeaulickumu 64100aMu, makumu Kak pie u pudding, noduepkueas si3bikogbvle u
Ky/lbmypHble pasauvus. Kpome mozo, paccmampusaemcs eausiHue 2406a4u3ayuu Ha
06MeH KYAUHAPHLIMU MEPMUHAMU MenHcdy 8YyMs si3blKamu. Pesyibmameol ucciedosaHus
cnocobcmeyrom  NOHUMAHUIO MEXCKY/JbMYpPHOU KOMMYHUKAYUU U poau edbl 8
YVKpen/ieHUU 83auMHO20 Y8aANCEHUS.

KinwuyeBble cioBa: ['acmpoHomuueckass mepmuHosozusi, [acmpomypusm,
KY/AUHAPHAS 1EKCUKA, CPABHUMENbHBLIU aHau3, AHaeautickas u Y3bekckas 2acmpoHoMus,
Ky/bmypa edbl, KyJAUHApHOe Hacaedue, 2aCMpOHOMUYECKUll nepesod, MeXCKy/1bmypHas
KOMMYHUKAYUS, KYJIUHAPHAS AUH2BUCMUKA, MEPMUHO/102UYECKOE CPABHEHUE, Y30eKcKue
KYJUHapHble mpaduyuu, mepMuHbl, C853aHHble C edol, HA aH2AUUCKOM S3blKe,
IMHOAUH28UCMUKA 2ACMPOHOMUU.

INTRODUCTION

Gastro-tourism has emerged as a significant form of cultural tourism, allowing
travelers to explore destinations through their culinary traditions. Language plays a crucial
role in the promotion and understanding of gastro-tourism, as it shapes how culinary
experiences are communicated. This thesis aims to conduct a comparative analysis of
gastro- tourism terminology and cultural representation in English and Uzbek, highlighting
both linguistic nuances and cultural diversity.

References to Include:

~Definitions of gastro-tourism (from sources like UNWTO or academic journals).

Gastro-tourism, also known as culinary tourism, involves traveling to explore and
enjoy the food and drink unique to a particular region. It emphasizes authentic culinary
experiences as a means to understand local culture.

-Importance of terminology in tourism marketing.

Effective communication of culinary experiences relies heavily on accurate and
culturally resonant terminology. The nuances in language can influence tourists’
perceptions and expectations.

Theoretical Framework

Cultural Framework

-Use Edward Hall's High and Low Context Cultures to explore how Uzbek culture
(high context) and Eglish-speaking cultures (low- context) influence their culinary
terminologies.

Uzbek culture is considered high-context, where communication relies heavily on
implicit messages and shared understanding. In contrast, English-speaking cultures are
often low-context, with communication being more explicit. This distinction affects how
culinary traditions are conveyed and understood.

-Hofstede’s Cultural Dimensions could also help analyze cultural preferences reflected
in food traditions. Analyzing cultural dimensions such as Individualism vs. Collectivism
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and Uncertainty Avoidance can provide insights into dining practices and culinary
preferences in both cultures.

Linguistic Framework:

-Lexical borrowing and adaptation (e.g., how foreign dishes are named in Uzbek or
Uzbek dishes in English). Both English and Uzbek languages incorporate loanwords,
especially in the culinary domain. Understanding the adaptation process sheds light on
cultural exchanges and influences.

-Sapir-Whorf Hypothesis: How language influences thought and perception of food.
This linguistic theory suggests that language shapes thought. Exploring how culinary terms
are framed in each language can reveal cultural perceptions of food.

Analysis of Terminology

-Key English Terms to Analyze:

M » «

“Farm-to-table,” “fusion cuisine,” “Michelin star,” “artisan,” etc.

-Key Uzbek Terms to Analyze:

Osh (pilaf), tandir go’sht (tandoor-cooked meat), somsa,etc.

-Compare:

A study titled “Comparative Analysis of Terminological Systems of Tourism Field in
English and Uzbek” provides insights into how tourism-related terms, including those in
gastro-tourism, are structured and adapted in both languages.

Structural Differences: Research indicates that Uzbek terminology often employs
longer, descriptive phrases, while English tends to use shorter compounds or acronyms.
This structural difference reflects broader linguistic characteristics and can influence how
culinary termsw are perceived and utilized. (In Academy)

Literal translations and their effectiveness.

Cases where there are no direct equivalents.

Example Table for Comparison:

English Term Uzbek Equivalent Cultural Context Observations

Fusion Cuisine Aralash taomlar Focus on innovation in | Semantic differences
English vs. tradition in
Uzbek

Street Food Ko'cha taomi Popular in both, but | Examples: burgers vs.
with distinct examples | somsa

Cultural Analysis

English-Speaking Countries:

In contrast, English-speaking countries often emphasize individual preferences and
dietary choices, reflecting a more individualistic cultural orientation.

-Focus on individualism: Customizable dishes and diverse menus.

- Trends like veganism, gluten-free diets.

Uzbekistan:

Uzbekistan’s rich culinary heritage is deeply intertwined with its cultural identity.
Traditional dishes like plov are not just meals but are central to social gatherings and
communal experiences. (Irandostan)

-Strong emphasis on communal dining (e.g., dastarkhan tradition).
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-Seasonal ingredients and rituals tied to food preparation.

Case Studies

English-Speaking Example:

~Analyze gastro-tourism promotions in countries like the UK (e.g., the use of food
festivals and Michelin- starred restaurants).

Uzbek Example:

-Discuss how osh and navruz dishes are promoted to international audiences.

Uzbek Gastro-Tourism Initiatives: Recent articles highlight Uzbekistan’s efforts to
promote its culinary heritage as a tourist attraction, blending immersive cultural
experiences with the thrill of discovery.(EBponbIoc)

Comparative Linguistic Analysis: Studies have examined the interpretation of tourism
terms in Uzbek and English, shedding light on how linguistic nuances can impact the
promotion and perception of gastro-tourism. (E. Conference Series)

Conclusion: This thesis set out to explore and compare the terminology and cultural
aspects of gastro-tourism in English and Uzbek languages. The study revealed that
language and culture are deeply intertwined in shaping the identity and promotion of
culinary tourism.

The comparative analysis of terminology highlighted key linguistic differences
between English and Uzbek. English, as a global lingua franca, often adopts concise,
universal terms such as “fusion cuisine” or “street food, ” reflecting its focus on innovation
and individualism. In contrast, Uzbek terminology tends to be more descriptive and
culturally rooted, emphasizing traditional practices and communal values, as seen in terms
like osh and tandir go’sht.

Cultural analysis further demonstrated how food serves as a powerful medium for
expressing Identity. In English-speaking contexts, culinary tourism often emphasizes
diversity and customization, appealing to individual testes and modern dietary trends.
Meanwhile, in Uzbekistan, food remains a cornerstone of cultural heritage and social unity,
with dishes like plov symbolizing hospitality and tradition.

This study underscores the importance of understanding linguistic and cultural
nuances when promoting gastro-tourism. For English-speaking audiences, framing Uzbek
cuisine in terms that balance authenticity with global appeal can foster greater interest.
Likewise, encouraging local communities to embrace linguistic diversity can enhance the
international visibility of Uzbek culinary traditions .
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