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Abstract: This paper delves into the realm of neologisms within youth
press discourse, focusing on the languages of Uzbek and English.
Neologisms, newly coined words or expressions, often reflect societal
changes, technological advancements, and cultural shifts. This study
employs a comparative analysis to examine the emergence, usage, and
cultural implications of neologisms in youth-ocriented media in both
languages. Through a systematic review of relevant literature and analysis of
contemporary examples, this research sheds light on the dynamic nature of
language evolution in the digital age, highlighting the role of youth culture
in shaping linguistic innovations.
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AHHOTAUMA: AQHHQA CTATbd MWMCCAEAYET Ccdepy HEOAOMM3IMOB B
MOAOAEXHOM MPECC-AMCKYPCE, YAEAIS 0COBOE BHUMAHME Y3BEKCKOMY M
QHIAMMCKOMY  93bIKOM. HEOAOTrM3Mbl, HEAQBHO [MOUAYMAHHbLIE CAOBA MAM
BbIPOXKEHMS, YACTO OTPAXKAIT COLUMAAbHLIE M3MEHEHUS, TEXHOAOMYECKME
AOCTUXKEHMSA M KYABTYPHbIE CABUMMN. B 3TOM MCCAEAOBAHMKN MCIOAb3YETCSH
CPABHUTEAbHbIM QHAAM3 AAS MU3YHYEHMS BO3HUKHOBEHMS, MCIMOAb3OBAHMUSA M
KYABTYPHbIX MOCAEACTBM HEOAOIM3IMOB B MOAOAEXHBIX CMW Ha obomx
a3blkax.  baaroaaps  cucrematmyeckomy  0ob630py  COOTBETCTBYIOLLIEMU
AMTEPQATYPbl M  AHAAM3Y COBPEMEHHbLIX TMPUMEPOB 3TO MCCAEAOBAHME
MPOAMBAET CBET HA AMHAMMYHbBIM XAPAKTEL [3bIKOBOM 3BOAIOLMK B IrOXY
LMCDPOBBLIX TEXHOAOIMM, TOAYEPKMBAS POAb MOAOAEXKHOMU KYAbBTYObI B
DOPMUPOBAHUM AMHTBUCTUYE CKMX MHHOBALIMM.

KAloueBble CAOBQ: MPUAYMAHHbLIE CAOBQ, COLMQAAbHbIE TEHAEHLMM,
KYABTYPHbIE CABUIH, COUMAAbHbIE cetm, OHAQUH-NAQTQLOPMAQ,
B3OMMOCBSI3AQHHOCTb, $3bIKOBbI€ OCOBEHHOCTU, MOAOAEXHAS MAEHTMYHOCTb,
MOPCOOAOTMHECKME QAQMTALMM, CEMQAHTUIECKME CABUIMN.

641



INNOVATION IN THE MMODERN EDUCATION SYSTEM

Language is a dynamic system constantly evolving to meet the needs
of its speakers. Neologisms, coined words or expressions that emerge to
describe new phenomena or concepts, play a crucial role in this
evolutionary process. The youth press, comprising various forms of media
targeted at young audiences, serves as a fertile ground for the proliferation
of neologisms. This paper aims to explore the phenomenon of neologisms in
the youth press, drawing comparisons between Uzbek and English
languages to discern patterns of linguistic innovation and cultural influence.

The Emergence of Neologisms: Neologisms often arise in response to
technological advancements, social trends, and cultural shifts. In the digital
age, where communication is increasingly mediated through online
platforms and social media, the pace of linguistic innovation has
accelerated. Words such as "selfie," "tweet," and "emoji" have become
ubiquitous in everyday discourse, illustrating the profound impact of
technology on language evolution. In the context of youth press, where
digital communication platforms are prevalent, neologisms serve as linguistic
markers of youth culture and identity.

Neologisms in Uzbek Youth Press: The Uzbek language, with its rich
linguistic heritage and cultural diversity, exhibits a dynamic interplay
between fradition and modernity in the realm of neologisms. The
emergence of new words and expressions in Uzbek youth press reflects the
influence of global trends, particularly in the domains of technology,
fashion, and popular culture. Borrowings from English, Russian, and other
languages coexist with indigenous Uzbek terms, creating a unique linguistic
landscape that mirrors the multicultural fabric of contemporary Uzbek
society.

Examples of neologisms in Uzbek youth press include:

1. "Sajt" (camT) - Website

2. "Trend" (TpeHa) - Trend
3. "Selfi" (ceandom) - Selfie
4, "Stiker" (ctukep) - Sticker

Neologisms in English Youth Press: English, as a global lingua franca,
serves as a reservoir for linguistic borrowings and innovations from diverse
linguistic and cultural contexts. In the realm of youth press, English
neologisms often originate from popular culture, internet memes, and youth
slang. The fluid nature of English allows for the rapid adoption and
dissemination of new words and expressions, reflecting the cosmopolitan
nature of contemporary youth culture.

Examples of neologisms in English youth press include:
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"Finsta" - Fake Instagram account

1

2. "Vlog" - Video blog

3 "Meme" - Viral internet image or video

4, "Simp" - A person who is excessively submissive or attentive to

someone they are attracted to

While neologisms in Uzbek and English youth press share common
themes such as technology, fashion, and popular culture, they also exhibit
distinct linguistic features and cultural nuances. Borrowings from other
languages, morphological adaptations, and semantic shifts conftribute to
the richness and diversity of neologisms in both languages. The comparative
analysis provides insights into the interconnectedness of language, culture,
and youth identity in the digital age.

The study of neologisms in youth press offers valuable insights into the
dynamic nature of language evolution and cultural change. By examining
the emergence, usage, and cultural implications of neologisms in Uzbek and
English, this research contributes to our understanding of linguistic innovation
in the digital age. As language confinues to evolve in response to
technological advancements and cultural dynamics, further research is
needed to explore the role of youth culture in shaping the linguistic
landscape of the future.
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